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There are numerous opportunities available to Influencers 
to monetize their following. It’s imperative that you 
evaluate each opportunity as a means of building your 
brand and business.

As a personal brand, you can create new goods and 
services that add value to your online communities.

Loop App pride themselves on being able to marry the 
needs of the Influencer with those of their community. By 
creating a new revenue stream that leverages  your skills 
as an influencer and adds value to the lives of your 
followers, you are able to train the world online through 
high-quality instructional video content.

We explore a range of digitally-based products that act 
as extensions of your brand and work to create new 
income streams so you can continue to grow your 
business.

EARN MORE MONEY DOING 
WHAT YOU LOVE
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USE VIDEO TO EDUCATE 
YOUR AUDIENCE

BENEFITS

Creates a new passive 
income stream (earn 
money while you sleep!)

Inexpensive to produce

Requires little time to 
maintain

Highly effective way to 
educate followers

Adds credibility to your 
brand (and further 
positions you as an 
expert in your field)

As a fitness, health or wellness influencer, 
you have all the skills required to 
formulate and develop your own online 
training program. You understand the 
technical aspects to fitness and health and 
you are an expert content creator. So why 
not bundle this together in the form of a 
new eProduct?!

An online training program will give you 
the ability to create a new passive income 
stream. After the initial work is done and

you recoup your investment, everything 
else is icing on the cake. These products 
work to provide you income even after 
you’ve finished creating them. 

Remember, you are the unique factor 
that differentiates your program from 
any other in the market. It’s your 
approach to these topics that have 
enabled you to garner a following and 
that is what your audience wants to learn 
more about.
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HOW TO:
Traditionally, video-based content was 
expensive to produce, however, we’re living 
through the era of the “Creator” where 
video content can be made by simply 
filming on your smartphone.

1. RESEARCH
• Start with your target audience in mind (a segment of your followers) and identify a 

problem they may be experiencing that your expertise could help solve.
• Develop a goal for your program. What does your audience seek to achieve from 

completing your program?
• Dissect what your competitors are doing: What else is in market? How are you going to 

differentiate your product further? Look at their audience, the purpose of their program, 
structure and pricing to gauge where you can position your new eProduct.

As an Influencer, you naturally have the 
skills to create valuable content and the 
expertise in these industries to create a 
program. Here are the steps to launch 
your own video-based training program:

2. PLANNING
• Determine the creative style you would like to use to film your program. This could be:

• Filming yourself, 
• Using a friend or professional to demonstrate the exercise while you describe it 
• Or have a group demonstrate the exercises as you run a video-based class.

• Consider who will be developing the content; yourself or a third-party production company.
• Develop a budget and stick to it. Researching your options will enable you to determine 

how best to get your product to market.
• Set the price of your new program.  
• Decide how you would like to distribute the videos and where they will be housed. This could 

be through your own channels or leveraging a third-party to help you deliver the content.

3. DESIGN
• Create a training program that outlines the number of days and the focus of each workout.
• Design workouts with specific exercises and instructions. 
• Create a script or an outline of what you would like to say during the filming of each exercise.
• Don’t forget to think of a catchy name for your program!
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HOW TO:

4. DEVELOP
• Film the exercises or workouts; both audio and visual elements are important.
• Edit the footage in line with your desired creative style and show a few friends to get 

some feedback.
• Tweak and finalise your program until it’s ready to launch!

5. DISTRIBUTION & DELIVERY
• Make your product available for purchase based on the delivery channel (i.e. Website) or 

channels (i.e. Third-party site) you’ve selected. You can use multiple delivery methods, 
however, we recommend only promoting one to your audience to minimise confusion. 

• Market your new program to your audience. Use the channels you have built a following on 
and spread the word (i.e. your social media accounts). Your fans will be as excited as you 
are about your new program so let them know!

Keep it simple!
When it comes to outsourcing video production, the simpler the concept, the more efficient the production 
will be. Anything that adds complexity, adds time to the project which is when you see costs begin to rise. 
This could be the use of more people, different locations, additional camera angles, etc. Keep your filming 
simple and you’ll have a great product that is both effective and efficient.

Invest in equipment
If you’re planning on filming yourself, step up your personal production quality by investing in some low-
budget equipment. While your smartphone has a great camera, the audio quality and lighting will still be 
an issue. Invest in a cheap lapel mic and some additional soft-box lights to make your production look 
professional while still on a budget.
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ELECTRONIC RESOURCES 
EARN MONEY 
AND BUILD BRAND

BENEFITS

Creates a new passive 
income stream (earn 
money while you sleep!)

Inexpensive to produce.

Requires little time to 
maintain.

Can be sold or used as 
a lead magnet.

Adds credibility to your 
brand (and further 
positions you as an 
expert in your field).

Much like a video-based online training 
program, you can leverage those same 
skills to create another eProduct in the 
form of an eBook. While the industry is 
somewhat inundated with eBooks, it’s a 
great way to continue adding value to 
your audience while creating a new 
passive income stream.

You may choose to sell your eBook or use 
it as a lead magnet to build your email list

which will enable you to monetize your 
other owned-channels later. 

You only need to create the product once 
and it can be sold multiple times without 
any additional work being required. If 
you’re willing to commit to that initial 
investment, it will pay dividends over time. 
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HOW TO:
The process for creating your own eBook 
is similar to creating a video-based 
training program. The main difference 
being the production (video vs. photo).

1. RESEARCH
• Start with your target audience in mind (a segment of your followers) and work to identify a 

problem they may be experiencing that your expertise could help solve.
• Develop a goal for your program overall. What would your audience seek to achieve from 

completing your program?
• What else is in market? What are your competitors doing and how are you going to 

differentiate their product from yours? Look at their audience, the goals of their program, 
structure and pricing.

A series of photo demonstrating the 
beginning, middle and end of each 
exercise is required along with detailed yet 
concise descriptions of each movement to 
accompany them. 

2. PLANNING
• Consider who will be developing the content whether that is yourself or a third-party 

photography/production company.
• Develop a budget and stick to it. Researching your options will enable you to determine how 

best to get your product to market.
• Set the price of your new program.  
• Decide how you would like to distribute your eBook. This could be through your own channels 

or leveraging a third-party to help you deliver the content.

3. DESIGN
• All decisions should be made to align with the overall goal/purpose of the program; the 

problem you are solving for your audience.
• Create a training program that outlines the number of days and the focus of each.
• Design each workout with specific exercises and write detailed descriptions to instruct readers 

of how to perform the movement. 
• Don’t forget to think of a catchy name for your product!
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4. DEVELOP
• Photograph multiple images per exercise to help demonstrate the movement in a range 

of motions. We recommend a minimum of 3 images that show the beginning, middle and 
end positions of each exercise to best represent it.

• When creating a nutrition eBook, you may opt to only include images of the finished 
product or additional images that demonstrates the process of making the meal.

• Descriptions are incredibly important here. Describe each movement in detail, including 
the most basic aspects to an exercise to ensure your reader can follow along.

• Much like an good recipe, a list of ingredients is important but as is the detail included in 
the method. Find that beautiful balance between keeping it simple and still informative 
enough that the reader isn’t left wondering “What next?!”

• Once you have the images and descriptions, you’ll need to find a way to package the 
information. An eBook generally requires some graphical design to make it look 
consistent and high-quality. You may want to engage a graphic designer or utilise your 
own unique design skills here to create a finished product. 

5. DISTRIBUTION & DELIVERY
• Make your product available for purchase based on the delivery channel or channels 

you’ve chosen to utilise. You can use multiple delivery methods however we recommend 
only promoting one to your audience to minimise confusion. 

• Market your new program to your audience. Use the channels you have built a following on 
and spread the word. Your fans will be just as excited as you are about your new program.

Avoid industry-based jargon
Describing each exercise may seem straight-forward but keep in mind that you are an expert in your field 
while your audience members may not be. Avoid any industry based terms and keep the language simple. 
Aim to have anyone understand it without requiring any prior knowledge.

Consistency is key
When you’re taking pictures of your exercises, keep your photography consistent throughout the book. 
Shoot in the same location, preferably under the same lighting conditions and use the same series of 
poses to describe each exercise (where applicable). For example, first image is front on, second is side on –
continue this pattern as it will provide a more professional look and feel to the content.
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SERVICE MORE PEOPLE 
FOR LESS TIME & MONEY

BENEFITS

You control your schedule: 
Maximise your time as you 
can work with multiple clients 
at once.

Leverage economies of scale 
as tasks performed for one 
client may also be applicable 
to another.

There are no geographical 
constraints, you can service 
clients all over the world! 

You can design Coaching 
Packages that are tailored 
to suit your lifestyle.

Lifestyle flexibility –
work anywhere, 
anytime.

Online Coaching is rising in popularity 
primarily due to its convenient delivery for 
both Trainer and Client. 

Online Coaching, Remote Coaching or 
Online Personal Training as it’s commonly 
referred to, similarly delivers personal 
training services without being there “in-
person”. As a Trainer, you provide clients 
with customised workout and nutritional 
programs, support and advice to help 
them stay on track towards achieving 
their goals. All this is delivered online 
through a website, app or email making it 
convenient for everyone.

Setting up the systems, templates and 
packages is all part of the initial 
investment. This revenue stream offers 
efficiencies at scale and allows Influencers 
like yourself to maximise the time spent 
with each client, subsequently allowing 
you to service more people than you could 
if you were physically present.

It also provides you with freedom and 
flexibility. You determine your schedule 
and working conditions. You can work 
from anywhere, any time!

You determine who and 
how many Clients you 
work with.
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HOW TO:
Your role as an Online Coach is to 
provide customised Training Plan, 
Nutritional Plans and ongoing support to 
your clients while they’re under your 
supervision. 

1. DESIGN YOUR PRODUCT OFFERING
• Online Coaching means a lot of different things to a lot of different people so it’s important to 

clearly articulate what services you offer. To do this, think of what you would like to include as 
part of your coaching package:

• A customised Training Program
• Nutritional Program
• Package that includes both
• Number of check-ins
• Number of program revisions
• Frequency of updates, reminders, feedback, interactions between you and your 

clients.
• Pricing – What will each of your services cost?
• Commitment – How long will a client be obligated to pay for your services? Is it a 4-

week program or can they opt-out at any time?  

Standardise your templates and develop 
processes that help streamline your 
service and allow you to reach those 
economies of scale.

2. SET UP YOUR VIRTUAL STOREFRONT
• Potential clients need somewhere to virtually visit you. This is where they can discover your 

services, purchase your services and interact with you during their coaching.
• This can be your own website or any of the many third-party companies that offer this 

functionality to you for a cost (and numerous other benefits).
• This will require some brand considerations and an aesthetic design that aligns with who you 

are and what you’re offering.

3. MARKET YOUR NEW SERVICES
• You have cultivated a loyal following through your social media accounts so why not spread 

the word?! Leverage your existing channels and make your followers aware that you have a 
new product and that you’re keen to share it with them. 

• Make sure you talk up the benefits of your new Online Coaching services and let them know 
how they can sign up.
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BRAND 
AMBASSADORSHIPS
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LONG-TERM 
PARTNERSHIPS PAY 
HIGHER DIVIDENDS

BENEFITS

You have an opportunity to 
learn and understand the 
brand and product well to 
promote it more effectively.

Consistent income for the 
period of the partnership.

Create long-lasting 
relationships with the brand 
that could result in additional 
work later (and an amazing 
referral!)

Recognition in association 
with the brand; leverage each 
other’s audiences to grow.

Develop your portfolio and 
showcase this to other brands 
for additional partnership 
deals in future.

Brand Ambassadorships are fast 
becoming one of the most effective means 
of garnering a stable, long-term income 
for influencers in the fitness, health and 
wellness spaces. 

These partnerships between Influencer 
and Brand are long-term commitments to 
work together on an ongoing-basis. These 
periods can range from weeks, months or 
even years. 

Brands can offer a set amount of money 
in exchange for a predetermined content 
schedule and creation of assets or offer a 
retainer to influencers based on the 
fulfilment of contractual obligations over 
the period. 

This partnership often proves to be 
mutually beneficial to both parties and has 
numerous benefits to you as an influencer.
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HOW TO:

THE BEST WAY TO BECOME A BRAND AMBASSADOR IS…
• Identify brands that you would like to work, whose products you know and love!
• Are naturally aligned with your personal brand; that is, you share similar values.
• Have similar audiences or specific target markets that cross over with each other. The brand seeks to 

create a partnership to sell their products so they need to know that your audience is similar to theirs 
or an area that they wish to expand into. 

SIMPLY START BY…
• Approaching Brands: If you manage your own social media accounts, start approaching 

brands that you’d like to work with, directly. Having content pieces that demonstrate your 
affinity with the brand always help, for example, if you’ve purchased, used and promoted 
their products previously. If you’re social accounts are under management, have your 
agent reach out to your favourite brands and see if they’d be interested in collaborating.

• Demonstrate Engagement: Engagement is the primary metric that brands look at prior to 
partnering with influencers. It’s no longer a case of having large follower numbers but it’s 
how engaged those followers are with your content. The best way to demonstrate this is by 
really honing what you’re already doing on your channels. Post regularly, engage with your 
audience’s comments, like, comment and share other content on the platform and remain 
authentic in all your communications.

• Add Value: Find ways to add additional value to the partnership beyond featured content 
on your social pages. You’re an influencer with highly crafted skills and an large network so 
use that to your advantage and propose opportunities that will help sweeten the deal, 
making a partnership with you even more appealing to brands. 

Do your research
Before you reach out to any brands, make sure you do your homework. Research the company and 
understand their vision, mission and values. Tailor your pitch to what it is they’re seeking to achieve and 
what you can offer to help them get there. It’s about what you can bring to the table.

A guiding hand…
If you’re struggling to solidify partnerships or simply need help reaching out and pitching, you might like to 
consider aligning yourself with a talent agency. Talent Agencies are often approached by brands looking 
for Influencers to use in their upcoming campaigns. A Talent Manager is able to pitch you and negotiate 
terms on your behalf, however, this may come at a cost to you so evaluate your options carefully.



METHOD #5:
SPONSORED SOCIAL 
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PROMOTE PRODUCTS 
YOU KNOW AND LOVE

BENEFITS

You get paid to create content 
that you would ordinarily have 
done for free!

Provides you with an 
opportunity to begin building 
a relationship with the brand.

You can build your portfolio 
and references for future 
work.

When you’re just starting out, it may be 
difficult to land those long-term brand 
deals but that doesn’t mean you can’t 
work with brands at all! Sponsored Social 
Media Posts are a great way to increase 
your exposure, garnering additional 
awareness from potential followers and 
the brand themselves. Smaller gigs like 
this may lend themselves to larger 
projects and collaborations in the future.

A Sponsored Social Media Post is quite 
simply a collaboration between an 
influencer and brand where an influencer 
is paid to create, develop or share a piece 
of content as directed by the brand. 
Sponsored content could relate to one
post or many depending on the

requirements of the brand. The brand may 
have content that they’ve already 
developed for you or with you that 
promotes their product, service or 
company but it is shared through your 
channels and to your audience.

These jobs are often adhoc and “per post” 
nature means that they don’t often 
provide a stable income. Be careful not to 
overly commit to one-off posts as your 
profile will tend to look more like a virtual 
billboard and consequently less attractive 
to prospective brands. Diluting your 
personal brand with the promotion of 
another company’s message is never a 
great long-term strategy.
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Once again, this may be a situation where you would like to approach a brand directly and offer to 
promote their products to your audience – for a fee. When doing this, be sure to have a solid pitch 
handy. There are likely to be tonnes of influencers vying for the same coveted promotion so if you’re 
pitching to a brand you haven’t worked with previously, make sure your pitch offers substantial value.

When brands approach you, they may already come with an offer on-hand. Evaluate the offer carefully 
and make sure that no matter what your decision, it aligns with your long-term goals and strategy for 
your personal brand. To have longevity as an Influencer, you need to recognise that not all 
opportunities are equal and sometimes you may have to say “no” to a bit of cash now to have the 
potential to earn a lot of cash later. Keep your brand in mind and see how you can both add more value 
to the project, even if it is just one post. (Hint: Got a great idea for a series of posts for the brand? 
Counter-pitch it to them and see if they go for it!)

This may seem simple but just make sure you agree to everything before hand. Transparency is key 
when you’re just starting out in a relationship with a brand. They will have a set of requirements and you 
may have yours to. Stick to the plan and it will make for a great result for both parties (and hopefully 
more work in the future!).

Counter-pitch
When approached by a brand (or when pitching to a brand), find a way to extend your working relationship 
beyond one post-for-payment transaction. If you have a great idea for a series of posts to promote their 
product or service, pitch that to them instead. You may decide to offer a small discount as an incentive for 
purchasing 3x posts instead of 1 or you may simply like to add value by other means to entice them. 

Pitch-perfect
When evaluating your own pitch ask yourself, if you were the brand, would you accept your offer? Is there 
anything more that you could do to add value and improve this relationship? Make sure that your offer is 
fair and that you’re trying to give as much as you’re asking for. You may only have one opportunity to 
make an impression with these brands so do your best right from the outset.



METHOD #6:
ONLINE COURSES 
& WEBINARS
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EDUCATION IS KEY TO 
PROVIDING VALUE TO 
YOUR COMMUNITY

Use your expertise to educate others! The 
golden snippets that you share across 
your social media channels can be 
collated and packaged as an online 
course that can be sold to your audience. 
Earn an additional income from 
repurposing your content and developing 
a new eProduct. 

Online Courses can be in the form of a 
structured lesson-style program, designed 
to educate and inform. A written, video, or 
audio course or a combination of all three 
is usually used to deliver the content. You 
may also elect to create a seminar based 
lecture-style course in the form of a Live 
Webinar. Why not try both together?
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HOW TO:
Similarly to an online training program or 
online coaching, the creation of a new 
eProduct requires Research, Planning, 
Design, Development, Distribution and 
Delivery to be considered.

1. RESEARCH
• Start with your target audience in mind (a 

segment of your followers) and identify a 
problem they may be experiencing that your 
expertise could help solve.

• Develop a topic for your online course. What does 
your audience seek to learn from completing 
your course.

• Dissect what other courses exist in the market. 
Take a look at the lessons offered in each, the 
overall structure and length of the course and the 
price to help determine your positioning.

Take your time with each of the steps 
below and create a new online course that 
can offer you a new passive income 
stream to add to your suite of eProducts.

2. PLANNING
• Determine the format  in which you would like to 

deliver your content: Will it be:
• Visual
• Audio
• Written
• Combination of the above

• Start by writing out topline ideas of the subject 
matter you could like to cover – these will be the 
backbones of your lessons. Consider who will be 
developing the content; yourself or a third-party 
production company.

• Develop a budget and stick to it. Researching 
your options will enable you to determine how 
best to get your product to market.

• Set the price of your new online course.  
• Decide how you would like to distribute the 

eCourse and where it will be housed. This could be 
through your own channels or leveraging a third-
party to help you deliver the content.

BENEFITS

Make once, sell forever. 
Courses can be pre-recorded 
(video) or written and be 
delivered multiple times 
without needing to constantly 
recreate the product. 

Cost-effective to produce.

Great passive income stream.

Adds credibility to your brand 
(Positions you further as an 
expert).

Enables you to share your 
knowledgeable in an area that 
you’re passionate about.
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4. DEVELOP
• Film, photograph, write or record the audio for your new online course. 
• Edit the media assets above to create a professional looking course that’s easy to follow.
• Tweak and finalise your course until it’s ready to launch!

5. DISTRIBUTION & DELIVERY
• Make your course available for purchase based on the delivery channel or channels you’ve 

selected. You can use multiple delivery methods however we recommend only promoting 
one to your audience to minimise confusion. 

• Market your new online course to your audience. Use the channels you have built a 
following on and spread the word. 

Combining a Live Webinar with an Online Course
You can use one of the lessons in your online course and expand upon it in a free one-hour seminar as a 
means of selling your online course in its entirety. This can also work the other way around!   

This acts as a stepping stone or lead magnet to purchase what is often the higher-priced item. Minimising 
the risk to the consumer with this method leads to a higher conversion rate when purchasing an eProduct. 
They’ll also be less likely to have a bad experience with your brand if they can anticipate what’s coming. It’s 
win-win! 

3. DESIGN
• Create an online course that’s structured as such:

1. Topic
2. Lessons
3. Subject Matter 

• Design each lesson by focusing on a key idea or subject that you would like to teach your 
students above. 

• Depending on your delivery method, create a script or supporting written course 
documentation to deliver the lessons to your students.

METHOD #6
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AFFILIATE MARKETING
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THE POWER OF THE 
NETWORK IS GREATER 
THAN THE INDIVIDUAL

Affiliate Marketing works hand-in-hand 
with social media platforms and 
Influencers. You’ve spent your time 
creating amazing content that’s garnered 
an audience of engaged followers that 
love what you do, trust what you say and 
are willing to take that next step and 
purchase what you’re offering.

If you’re not familiar with Affiliate 
Marketing, let’s break it down. Affiliate 
Marketing is simply where you promote, 
share and recommend another company’s 
products and get paid a commission when 
a customer uses your unique link or code 
to purchase that item. 

This enables you to set up a new revenue 
stream where you can continue creating 
content, sharing information and providing 
value to your audience by recommending 
products that you believe they would want 
to buy.

Some like to consider this a relatively 
“passive” form of income as most of the 
work is done when you set up your 
affiliate account. Once that’s out of the 
way, your efforts to promote the product 
via your Instagram posts and stories are 
really all that’s left to do.
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1. Decide which product you’d like to promote
2. Find and join an affiliate/s program
3. Promote your affiliate product

There are a few variables when it comes to Affiliate Marketing that you should be 
aware of before joining a network, namely the Commission Type on offer and the 
Program Type. Let’s break it down:

The percentage of commission varies 
depending on: 

• Type of Products: The types of product 
you’re promoting, for example, digital 
products like eBooks generally have a 
higher percentage than physical 
products like hardcover books

• The Company: The company that’s 
running the affiliate program as each will 
have their own fee and payment 
structure, 

• Negotiations: The rate you negotiate as 
some companies are more flexible than 
others when it comes to this.

BENEFITS

New passive income stream

Little risk to you.

Unlimited earning potential –
you get out what you put in

It’s so flexible. You can do 
it anywhere, anytime.

You can select the products 
you want to promote!

No start-up fees to be 
an Affiliate

COMMISSION 
TYPES

There are two primary types of affiliate 
marketing programs; Direct and Network
programs. 

The main difference between the two is that 
in any given network program, there is a 
middleman which means that commissions 
are cut somewhere down the line. It also 
means you won’t have any direct 
relationship with the company or brand that 
has developed the product and if you’re 
looking for a longer-term partnership, it’s 
best to begin forming relationships with the 
company directly. 

PROGRAM 
TYPES
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EXPANDING YOUR CREATOR 
SKILLSET TO NEW 
PLATFORMS

BENEFITS

Numerous revenue 
models available to 
monetize a podcast, 
i.e., subscriptions, 
advertising, 
sponsorships, etc. 

Low-cost from setup to 
ongoing production.

New skill to add to your 
content creator suite.

A new way for you to 
share your content and 
have your community 
to connect with you.

Adds credibility to your 
brand (and further 
positions you as an 
expert in your field)

As an Influencer, you’ve been building 
your public profile and fostering a 
loyal community that would be keen 
to engage with you and your content 
through different mediums. 
Podcasting is a great way to share 
your thoughts and ideas with your 
followers on another platform.

As a content creator, this is another 
skill you can add to your creator suite.

A small initial investment in equipment 
can have you well on your way to 
producing high-quality audio 
segments, much like having your own 
radio show. A cost-effective means of 
creating a new channel to monetize, 
influencers can earn revenue from 
numerous models including listener 
subscriptions and advertising. 
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HOW TO:

1. EQUIPMENT
When you’re just starting out, you will only need 
access to a microphone, computer and some 
editing software. 

Microphones can vary in price however a basic 
podcasting mic won’t set you back too much. You 
can even record using your mobile phone.

2. PLANNING
Start planning your first podcast. Think about the 
topic you’d like to discuss and the format with 
which you’d like to run your new show. It could 
simply be a chat between you and co-host, a 
monologue, narrative or even guest interviews.

3. RECORDING
Now start recording! Don’t worry about the first 
few takes or even episodes, do your best and it 
will eventually get easier and more fluid. Just hit 
that record button and start talking!

4. EDITING
Depending on your creative approach, you may 
like to include intro music, sounds effects and 
other audio cues that are useful in segmenting 
your content and making it easy for listeners to 
digest.

5. COVER ART
This will be the icon that visually represents your 
new podcast. Create a logo and tagline for your 
show and design a tile that will be easily 
recognisable on every platform.

6. DISTRIBUTION
We recommend finding a podcasting host 
service that allows you to upload, store and 
distribute your podcast to popular listening apps 
like Apple Podcasts. The host will be the home of 
your podcast and provide you with listener 
statistics and the all-important RSS feed.

7. SCHEDULE
Keep posting! Now you’ve launched your new 
podcast, keep creating new content and posting 
consistently to start building your audience on 
this new platform.

8. PROMOTE
Let everyone know about your new podcast and 
encourage them to listen, like, comment, rate, 
subscribe and share it with their friends. 
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LEVERAGE WHAT YOU 
HAVE TO GET MORE OF 
WHAT YOU WANT

BENEFITS

Low cost to produce – you 
often don’t even need to 
produce the content.

You own these channels and 
have complete control over 
how you use them and what 
you charge

Adds value to your 
community by sharing useful 
information (even in ad or 
sponsored format)

Whether you have one channel or five, you 
have the ability to commercialise all of 
them. Create your own ecosystem of 
revenue streams that will enable you to 
live your life as a full-time influencer, or 
get you closer still.

Consider building and monetizing your 
email list. A list of your most loyal and 
engaged followers is very attractive to 
companies wanting to allocate their 
advertising dollars. If you communicate 
with your fans regularly using this channel, 
why not include an ad within the email 
content? 

The ad can be aligned with the theme of 
your email or can be as subtle as a short 
product review as #sponsored content.

You may even offer brands an opportunity 
to couple it with a value-packed blog post, 
Instagram post or tweet and charge them 
for that also. 

Another owned-channel beyond your 
social media profile could be your website. 
If your website gets a lot of visitors, you 
might want to consider Google Display 
Ads or a means of posting display ads in 
general. While this doesn’t have the same 
reach that it used to, if your website is 
getting eyeballs, brands will be interested 
in those numbers so don’t be afraid to 
share them. They want to share your 
audience so find ways that you can help 
them do that and you will be remunerated.  

It complements the content 
you’re already creating

You begin establishing 
relationships with the brands.
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HOW TO:

WEBSITE

Your personal website is the home of all your 
content. It’s your brand headquarters and 
should house all your particulars including links 
to your social media accounts, a blog, contact 
details and most importantly, an email capture 
mechanism of some kind. Ask for an email in 
exchange for something else like exclusive 
access to your content, an eNewsletter, the 
convenience of a blog delivered to their inbox 
every week. See additional details below.

eNEWSLETTER

An eNewsletter is a great way to communicate 
with your audience. You may like to include 
details that aren’t shared across your social 
media accounts thereby offering exclusive 
access.

You can notify followers of upcoming events, 
content releases, collaborations, competitions 
and other insightful information in exchange for 
subscribing to your eNewsletter.

You can determine the frequency of your 
communications by offering daily, weekly or 
monthly updates. It’s all about keeping your 
fans in the loop.

Package your offering
Packaging or Bundling your offer can also be a good way substantially increase the value of your deal 
while subsequently enabling you to increase the price too. You may want to consider offering a few items 
as part of a package and leverage the channels you already have available to you to increase the 
perceived value of your offer. For example, ad space in your eNewsletter along with a sponsored blog post.

Future Proof your Sales
The popularity of platforms can change so to ensure you survive these shifts, you will want to start devising 
a way to contact fans and followers, outside of the social media platform that you currently use. Start 
building an email list as a means of communicating with your following so they can continue to support you 
(and you them) despite which platform is trending at the time.

BLOG

One of the best ways to communicate with your audience, outside of social media 
platforms, is still email. Devising methods for capturing email addresses will enable you 
to continue communicating with your followers directly.

Subscribing to a blog is always a great way to 
encourage followers to give you their email 
addresses. It’s easier to have the blog emailed to 
them then constantly revisiting your website.
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USE YOUR SKILLS ON 
PROJECTS FOR OTHERS

You’re a professional content creator. 
Market and sells these skills to others in 
need. You may be great at photography, 
videography, styling, writing, creative 
direction or brand strategy and these are 
all sought after skills in today’s economy. 

Brands may approach you to work with 
them on their campaigns or projects or

you may even like to offer your services 
through freelancing websites as a way of 
utilising the skills you already have, to 
benefit others. 

Your personal brand is a billboard for your 
unique skillset so put that business-nous to 
use and start monetizing your skills.

BENEFITS

You already have the skills 
and equipment required. 

You can hone your craft and 
use these opportunities to 
learn and improve further.

Freelancing helps supplement 
the financial down-times when 
you’re not working on your 
personal brand.

Another means of getting in 
front of brands and using the 
opportunity to build 
relationships.

Portfolio building opportunity 
and change to showcase your 
talent for creating content.
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HOW TO:

LEVERAGE YOUR NETWORK

EXTEND YOUR REACH

FREELANCE MARKETPLACES

There are numerous Freelance marketplaces available that allow skilled individuals, like yourself, 
to promote themselves in order to attain work.

A quick Google search will demonstrate that with a few clicks of a button, you can launch your 
online profile and have people approach you requesting that you complete work for them.

These sites generally require you to pitch to the prospective client so keep an updated portfolio 
available online and your price competitive to stay in the running.

You have an extensive network of individuals and companies that you can reach out to and ask 
for work. It really is that simple. 

Firstly, you can reach out to brands that you may have worked with previously in some capacity 
and offer your skills in photography, videography, writing or editing for their next project.

Secondly, you have a loyal follower base that could you leverage for additional work. Your 
followers likely have jobs, businesses or know of someone that does and your skills could be 
useful to them. Simply let them know you’re available and keen to connect on future projects.

You’re a social media master, so put those skills to go use. Professional networking platforms 
like LinkedIn are designed to connect skilled individuals like yourself with people looking for just 
that! Create a profile on a platform like this and start connecting with like-minded individuals and 
companies to create new working relationships.
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Leverage the skills you have to create an eBusiness that will grow with you.

With 10 ways that you can earn money as an Influencer, there’s no reason you 
can’t start living your dream today:

1. Create a Video-Based Online   
Training Program

2. Create an eBook
3. Start an Online Coaching Business
4. Become a Brand Ambassador
5. Generate Sponsored Social 

Media Posts

6. Create an Online Course
7. Join an Affiliate Marketing 

Program
8. Create your own Podcast
9. Monetize your own channels
10. Freelance
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WANT TO CREATE 
YOUR OWN VIDEO-
BASED ONLINE 
TRAINING 
PROGRAM?!

Collaborate with Loop App for an invitation to produce 
exercise videos AND promotional content for your program 
in the Loop App studio.

Pay nothing and receive up to $20,000 of production value. 

Hurry – Only 10 Spots Left!



CONTACT US

Want to create your own video-based 
online training program?

GET IN TOUCH
E:     info@loopapp.com.au
P:     +61 (0) 400 539 906
W:    loopapp.com.au


